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RESEARCH REVEALS AUSSIES RANK COST OF LIVING AS A GREATER CONCERN 
THAN CLIMATE CHANGE - BUT IT’S NOT ALL BAD NEWS FOR SUSTAINABILITY 

New data from Cleanaway shows that saving money is motivating more sustainable lifestyle choices. 

Eight in 10 Aussies are opting to repair items rather than replace them, and six in ten are buying 

secondhand, motivated primarily to save money rather than by environmental concerns. 

When it comes to recycling, despite most people (90 per cent) considering it important, we’re becoming 

increasingly confused. A lack of understanding is leading to simple sorting errors, with more than half of 

us (62 per cent) not correctly placing takeaway coffee cups in the general waste bin!  

 

Australia’s largest waste management company, Cleanaway, has today released the findings of its 2023 

Recycling Behaviours Report, revealing that many sustainable behaviours are being driven by saving 

money, as the rising cost of living trumps climate change as a concern for more than three quarters of us 

(79 per cent).  

 

Among those who are buying things second-hand, three in four (75 per cent) are doing so to save money 

compared to only 41 per cent who are doing it to reduce their environmental impact. 42 per cent of this 

group increased or started this habit in 2022 and saving money is also the most common motivator for 

people who repair items over replacing them.     

 

Results found more than one third of people (38 per cent) still find recycling confusing, an increase of 

nine per cent from 2021, while nearly half (44 per cent) say it’s hard to find clear instructions. Of more 

concern, a massive four in five Aussies (81 per cent) misidentified a common recycling symbol, with 

serious implications for kerbside recycling. 

 

The report also lifts the lid on our everyday recycling behaviours, proving we’re still getting simple sorting 

wrong despite our good intentions. More than half of us (53 per cent) incorrectly dispose of takeaway 

coffee cups in kerbside recycling bins rather than general waste, and 32 per cent of people are still 

incorrectly placing soft plastics into their recycling bins. 

 

E-Waste also poses challenges as nearly half (48 per cent) of us find it difficult to recycle despite 

specialised drop-offs being available. Over a third (37 per cent) don’t take batteries to specialised 

disposal with nearly one quarter (24 per cent) wrongly placing  batteries into their kerbside bins, and 

more than one third of people (38 per cent) aren’t disposing of mobile phones (a type of E-Waste) in 

specialised recycling. 

 

Cleanaway Sustainability Manager, Rebecca Evered, says the cost of living is a huge focus for Australians 

https://www.cleanaway.com.au/
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this year, but it’s important to remember that we can help our back pocket at the same time as reducing 

our environmental footprint. The two can go hand-in-hand. 

 

“Despite the financial challenges that households are facing, we still want people to be motivated to 

implement sustainable practices into their everyday lives and be aware of the role we all play in recycling. 

We also hope people can see the broader benefits of these actions and maintain them despite the ebbs 

and flows of inflation,” she said.  

 

“Unfortunately, there are several easily avoided recycling mistakes that have severe consequences. For 

instance, simply putting batteries and e-waste such as mobile phones in our kerbside bins can lead to 

fires or explosions in garbage trucks and at waste facilities – an issue we’re dealing with far too often,” 

she says. 

 

In terms of solutions to improve our behaviour, more than one third of people say incentives (36 per 

cent) and clearer product labelling (39 per cent) would help them recycle more. 

 

Despite our move to re-using and repairing (elements of the circular economy), more than half of us (58 

per cent) are still unfamiliar with the term ‘circular economy’ – a system involving the continual recycling 

and re-use of products and materials into the same or different products.  

 

“A consistent theme we’re seeing emerge from our report each year is that people want to do the right 

thing, they just don’t know how. At Cleanaway, we want to educate people, reduce confusion and help 

make us all become more confident recyclers,” says Evered.  

 

Clean Up Australia Chairperson, Pip Kiernan, says, confusion is still a leading cause of our recycling and 

waste disposal mistakes. 

 

“Recycling confusion is a common theme throughout each of Cleanaway’s annual Recycling Behaviours 

Reports. We are keen to demystify recycling, because in reality, there’s only a small amount of effort 

required from each of us to create sustainable change.” 

 

“Together with Cleanaway, we hope these findings spark curiosity and conversation, and encourage us all 

to reflect on our behaviours to implement the everyday small changes that have lasting impacts.” 

 

As part of its commitment to recycling education, Cleanaway has a dedicated Recycling Hub with answers 

to common questions and is encouraging all Australians to visit the website and check their knowledge, 

or alternatively seek information from their local council.  

 

https://www.cleanaway.com.au/recycling-hub/
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Cleanaway aims to accelerate the transition to a circular economy by building trust in the system and 

demonstrating how the small actions and changes we make every day can have lasting impacts for years 

to come. 

ENDS  

 

Note to editor:  

Commissioned by Cleanaway through Empirica Research, an online survey of 1,000 Australians, 

representative of the Australian population with respect to state/territory and gender, was conducted in 

February 2023. 

 

For media enquiries or interviews, please contact alt/shift/:   

Joanne Tramontana 

0422 064 710  

joanne@altshift.com.au  

Georgia Gogoll  

0488 635 143 

georgia.gogoll@altshift.com.au 

 

Cleanaway’s Recycling Behaviours Report 2023 key findings 

 

Recycling attitudes and perceptions 

- 48% find it difficult to recycle e-waste  

- 83% agree that there should be national consistency in recycling standards  

- 78% consider themselves to be good or very good recyclers  

- 36% would recycle more if they had proof their items were actually being recycled  

- 43% don’t trust that their recycling would be properly recycled  

- 44% say it’s hard to find clear instructions about how to recycle  

- 38% agree that recycling is confusing  

 

Recycling behaviours and mistakes  

- 23% never or rarely take the lids off glass and plastic bottles before putting them in the recycling 

- 34% don’t look for used or second-hand alternatives before buying new  

- 62% don’t put takeaway coffee cups in the general waste bin as 53% incorrectly put them in the recycling bin   

- 32% incorrectly put soft plastics in the mixed recycling bin  

- 37% don’t take batteries to specialised disposal  

- 24% wrongly dispose of batteries into their kerbside bins  
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-38% don't take mobile phones to specialist disposal  

- 63% of Australians check for the recycling symbols to see where an item should be recycled before disposing of it most or 

every time 

- 62% of Australians separate the components of a single product to recycle or dispose of in the appropriate bin most or 

every time 

 

Cost of living impact  

- 79% rank the cost of living as more of a concern to them than climate change  

- 73% of those who repair items over replacing them do so to save money, and 36% do to lessen their impact on the 

environment  

- 38% of those who repair rather than replace items either increased or started doing so in 2022  

- 75% of people who buy things second hand are doing so to save money, and 41% to lessen their impact on the 

environment  

- 42% of those who buy things second hand either increased or started doing so in 2022 

 

Knowledge 

- 98% of people underestimate how long it takes for a glass bottle to break down  

- 96% of people underestimate how long it takes a disposable mask to break down  

- 81% of people incorrectly thought that the Plastics Identification Code symbol for items made of PVC, or Polyvinyl 

Chloride, was a recycling symbol  

- 58% are unfamiliar with what the phrase circular economy means  

- 80% feel that a circular economy is important once given a description  

  

 

 

 

 

 

 

 

  

 

  


